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Objectives

The main objective of this curricular unit fits in the framework of a theoretical approach to product in tourism. In the
course of lessons will be discussed concepts, characteristics of different tourism products, production process,
trends and evolution in the national and international context, and subsequently, and later will be enhanced the
ability to structure these same products and develop strategies for the enhancement of existing products and the
conception, of new products, according to the benefits identified in such a way as to confer competitive advantages
to current markets and the market.
In this context, it is intended that at the end of the class students are able to distinguish tourist resources of tourist
products, understand the concept of the tourist product in the design of the tourism offer, know and understand how
to use the tools and methods of repositioning and/or launch of new tourist products.

Learning Outcomes

- Mastering the several concepts of tourism product, its elements, production process, and the characterization of
types of tourism and tourism products;
- Know the "raw material" for the tourism product, namely the territory, its resources and the cultural heritage;
- Know the strategies of development according to the specificities of each tourism product;
- Know and distinguish different types of tourism products;
- Identify and value the endogenous products of a tourist territory;
- Understanding the emerging trends of the tourism development, including its product;
- Understanding the tourist product as a factor for the development of sustainable tourism destinations, in Portugal
and globally.

Course Contents

1. Concept, nature and characteristics of tourism product
1.1. Concept and components of tourism product
1.2. Tourist product features
1.3. The Tourist Product and Raw Material

2. Planning, Development and Innovation of Tourist Products
2.1. The process of production and development of tourism products
2.2. Organizational and institutional structures of tourism
2.2.1. National and Regional Coordination
2.2.2. Evolution of the strategic plans of tourism in Portugal
2.2.3. Endogenous tourism resources and tourism products within the framework of strategic tourism development
plans in Portugal
2.3. Products and tourist destinations
2.3.1. The framing of products in tourist destinations
2.3.2. Product innovation and honey pots in the development of a destination (Case Studies)

3. Trends in Tourism Product Development
3.1. Evolution of models in tourism
3.2. Product Models: The Butler Product Life Cycle (1980);
3.3. Emergent paradigm: study of the "Product-Space" model of Costa (2001).

4. Development of products in tourism, by type of tourism
4.1. Characterization, identification of supply elements, analysis of trends in the evolution of tourism products in the
context of tourism typologies
4.1.1. Coastal Tourism
4.1.2. Cultural tourism
4.1.3. Adventure Tourism
4.1.4. Business tourism

4.1.5. Health and Wellness Tourism
4.1.6. Sports Tourism
4.1.7. Ecotourism and Nature Tourism
4.1.8. Gastronomic Tourism and Wine Tourism
4.1.9. Nautical and Cruise Tourism
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Learning and Teaching Methods

This course unit has as main objective to provide the students with theoretical technical knowledge and fundamental
tools related to the different tourist products, namely those that have greater expressiveness in Portugal. The
objectives established for this curricular unit are consistent with its programmatic contents, namely, in the
identification and understanding of the topics to be addressed in the course and in the knowledge of the
methodologies necessary to make the connection between the theoretical contents and the practical part of the
curricular unit.
There is also a link between the course syllabus, the objectives and the recommended bibliography for this course
unit. In this sense:
- The subject taught in chapter I aims to achieve the objective of the student to acquire a domain of the various
concepts, development, production process, and characterization of types of tourism and tourism products;
- The subject taught in chapter II allows the student to understand the production process and its "raw material" in
particular the territory, its resources and cultural heritage, as well as understand the process of planning of tourism
products mainly in Portuguese territory And understand the tourism product as a factor for the development of
sustainable tourism destinations in Portugal and globally;
- The subject taught in chapter III aims to make the student understand the evolution of trends and models of
development of the tourism product;
- The subject taught in chapter IV aims to provide knowledge to the student so that it can identify the special
characteristics associated with the different products, evaluate the problems and trends of evolution and challenges
associated with tourism products with greater expression in Portugal and in the World.

Assessment Methods

The evaluation of students must be continuous and operationalized through 3 mandatory elements:
- 50% - Final test (students must get a minimum of 8 points);
- 30% - Work in groups of 3 to 4 students having a mandatory presentation;
- 20% - Individual exercises in the context of the classroom and participation in activities organized within the scope
of this course.
The final grade is equal to the mean of the test (50%), individual exercises (20%) and work in groups (30%).
Note: students with worker-student status (or other special status) may choose to replace the work (group and
individual) with 2 tests weighing 50% each. This option must be communicated to the teacher via email at the
beginning of the semester.

