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Objectives

The curricular unit of Social Responsibility and Accessible Tourism, taught to students of the 3rd year of the Degree
in Tourism Management, aims at sensitizing students to the growing importance of ethics, social responsibility and
accessible tourism, at the individual and organizational level, as well as for themes such as accessibility, mobility
and equal opportunity for all, promoting social awareness for differences and special needs, while promoting training
in the area of tourism management.
Learning Outcomes

Considering the thematic content included in the course and its approach, students should have acquired, at the end
of the semester, the following skills:
Understanding the concepts of ethics and social responsibility in the field of tourism;
Knowing and being able to apply social responsibility strategies in the organizational context, critically analyze the
social reality of the country and the region in relation to products, services and tourist destinations for all.
Understanding the various concepts in the context of accessible tourism;
Knowing and being able to analyze, plan and manage accessibility in the tourist offer, namely products, services and
tourist destinations for all.
Course Contents

Chapter I - Ethics and Social Responsibility in Tourism:
· Concepts and theories;
· Theoretical-analytical framework;
· Ethical decision-making process in tourist organizations;
· Codes of ethical conduct: the World Code of Ethics for Tourism.

Chapter II - Individual and collective social responsibility:
· Ethical dimension of social responsibility;
· Ethical and responsibility challenges towards society and organizations;
· International and national legal framework (fundamental legislation);
· Critical analysis of the social reality regarding products, services and tourist destinations for all regional and
national.
Chapter III - Accessible Tourism:
· Conceptual reflection on accessible tourism;
· Target markets and economic opportunity;
· Tourist supply and Accessibility in tourist services;
· Standards and good practices in Tourism;
· Case study: the historic center of Barcelos.
Chapter VI - Management of tourist destinations for all:
· Tourism Development Models;
· Products, services and tourist destinations for everyone;
· Fundamental aspects of an accessible tourism project;
· Analysis of national and international accessible tourism projects;
· Elaboration of a project of an accessible tourist destination as part of a work in groups of 3 or 4 students.
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Learning and Teaching Methods

Considering that the ethical issues are transversal to the daily life, in the professional activity and in the tourist
activities, the curricular unit Social Responsibility and Accessible Tourism aims to sensitize the students to the
increasing importance of the ethics and the social responsibility in the present time, endowing them knowledge
related to accessible tourism. Thus, the objectives established for this curricular unit are consistent with its
programmatic contents, namely, in the identification and understanding of the topics to be addressed and in the
knowledge of the methodologies necessary to make the connection between the theoretical contents and the
practical part of the curricular unit. There is also a link between the program, the objectives and the recommended
bibliography for this course unit. In this sense:

The subject taught in chapter I aims at the student to understand the concepts of ethics and social responsibility in
the scope of tourism;
The subject taught in chapter II aims to make the student recognize the importance of ethics and social responsibility
today, in terms of human activity at the individual and collective level, namely in the field of tourism;
The subject taught in chapter III aims to make the student understand the various concepts in the context of
Accessible Tourism;
The subject taught in chapter IV aims to make the student aware and able to analyze, plan and manage accessibility
in the tourist offer, namely the products, services and tourist destinations for all.

Assessment Methods

The evaluation of students must be continuous and operationalized through 3 mandatory elements:
- 50% - Final test (students must get a minimum of 8 points);
- 30% - Work in groups of 3 to 4 students having a mandatory presentation;
- 20% - Individual exercises in the context of the classroom and participation in activities organized within the scope
of this course.
The final grade is equal to the mean of the test (50%), individual exercises (20%) and work in groups (30%).
Note: students with worker-student status (or other special status) may choose to replace the work (group and
individual) with 2 tests weighing 50% each. This option must be communicated to the teacher via email at the
beginning of the semester.

